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OUR PRINCIPLES

Excellence in service

EXECUTIVE SUMMARY

Accessibility 

Sustainability

Empowerment 

Founded in 2017 by Bonga Masoka, the
company was established through the
acquisition of extensively researched paint
formulations dating back over 15 years, designed
to strike a perfect balance between affordability,
sustainability, and high-quality standards,
ensuring environmental friendliness and
durability.

Splash Coatings Africa (Pty) Ltd, a 100% black
and youth-owned enterprise, excels in the
manufacturing, retailing, and application of
architectural and infrastructure-based premium
yet affordable paint products. 
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Currently, Splash Coatings Africa operates a
manufacturing studio which serves its three
retail outlets in Midrand, Soweto, and
Soshanguve, as well as an online storefront on
Takealot. These outlets are supported by a
skilled painting services division, cumulatively
possessing over 50 years of expertise in the
painting industry.



MANAGEMENT STRUCTURE

CEO - Bonga Masoka

Services - Sesi Maimela 

Sales - Mathlatsi Mabena

Services Assistant - Zoe Toko

Production - Onele Nxesi

R&D - Tanson Munyenga 

Colour Development - Tebogo Merafe
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BSocSci Politics and Public Policy - UCT 

Dip Business Management  

BTech Quantity Surveyor (QS)

BSci Applied Chemistry - UKZN

BTech (Honors) Chemical and Process
Systems Engineering 

Project Management - Sbonelo Mlambo



OUR PRODUCTS

Splash Sealant

Splash Dampproof 

Splash Plaster Primer / 
non-alkali resistant 

Splash Solvent Primer / 
non-alkali resistant 

Splash Simple Lux

Splash Exclusive Lux 

Splash RoofGuard / Roof Paint 

SplashGlo / Water based Enamel

Splash Wall and Ceiling 

Splash Universal Undercoat 
and Solvent Enamel
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Road Marking 
(water-based and solvent)



ABOUT OUR PRODUCTS

All our products are free from agents
that are proven to cause severe
damage to human health and the
environment, such as Nonylphynol
Ethoxykates (NPE's) and Alkylphenol
Ethoxycates (APE's). 

None of our products contain heavy
metals such as lead, mercury or
hexavalent chromium. 

Products colouration is derived from
natural pigments and contains no
Triphinal or Tribunal tints (TPT and
TBT)

We donate all our packaging
materials/buckets to recyclers, in
instances where we don't reuse
them. 

All our products are non-odorous or
have little and non-harmful odor. 

We make use of raw materials with
extremely low or no volatile organic
compounds (VOC's).

Every effort is made not to cause
harm to the environment in any
stage of the manufacturing process
of our products.
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ABOUT OUR SERVICES

Our company's purpose is to
transform houses into homes and
add color in people's lives, enabling
everyone to "dream in color." To
realize this, we have invested
significantly in developing a unique
Splash Coatings Africa style and
technique, as well as a
comprehensive painting services
system. Our services include:

General assessments and provision of
a detailed quotation,
recommendation, project
management and detailed Bill of
Quantities (BoQ). 

Colour design 

Painting services through internal
accredited painting consultants 
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DISTRIBUTION POINTS - OUR STORES
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SOWETO

SOSHANGUVE

MIDRAND

TAKEALOT



CSI INITIATIVE - ONE BUCKET SPLASHED DREAMS

BACKGROUND
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To further highlight on the gravity of this, expanded youth unemployment rate among young
people, aged between 15 and 34 years old, including those who have stopped seeking work is
sitting at 64.4%.  The informal sector, which absorbs the majority of those who would have not
finished matric, or the less educated and skilled saw a decline of 100 000 jobs in the first
quarter of 2024, according to Statistics South Africa. 

Statistics South Africa reported that in 2022, approximately 18.2 million South Africans were
living below the extreme poverty line, defined as 1.90 U.S. dollars per day. This marked an
increase of about 123 000 people compared to 2021, with projections indicating a rise to 18.5
million by 2025. In addition to this, of the 1 177 089 children who started Grade 1 in 2011, only 752
003 (63.9%) sat for the matric exams in 2022. With a pass rate of 49.3%, and only 23.7% qualifying
for university entry. 

We came up with the One Bucket Splashed Dreams as a campaign to raise awareness and
provide a solution to the challenges address in this background.  The campaign focuses on
rejuvenating and repainting all Grade One classrooms within Soweto’s public schools, with
plans to extend these efforts to encompass grades R to 12 across the province. The initiative’s
success to date, rests upon our customers, who have indirectly participated in the programme
by supporting our business. We have donated a percentage of their spend towards the
campaign. 

Put differently, of the 1 177 089 children who started Grade 1 in 2011, 425 086 did not sit for the
matric exams in 2022. From the 752 003 who sat for the exam, 381 266 failed their exams/matric.
Of the 370 737 who passed, only 87 864 passed with a university entry. This could further be
interpreted as; in 2022 alone, 806 352 young people (425 086 who did not sit for exams and 381
266 who failed their matric) were either in Technical and Vocational Education and Training
(TVET), not schooling or in the job market. However, looking at the number of young people
that are unemployed, we could assume that the majority were either unemployed and seeking
work or unemployed and disgruntled. 

Based on the above data, South Africa is grappling with the challenges of subpar academic
achievement, the risk of early school withdrawal, unemployment and poverty, especially
among young people. 
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Green Matter Montessori further elaborates on this, by highlighting the significant role that
color plays in a child's psychological development. It suggests that thoughtful color application
can boost success, productivity, and positive behavior by enhancing visual stimulation, which is
vital for maintaining children’s focus and interest, thereby supporting educational engagement.

ONE BUCKET SPLASHED DREAMS

SOLUTION

During the joint announcement of the Public Expenditure and Institutional Review for Early
Childhood Development (PEIR) by the Department of Basic Education and the World Bank,
Minister Motshekga emphasized the critical link between poverty and educational outcomes.
She highlighted the need for investments in early childhood development centers as a
strategic approach to combating poverty, enhancing academic performance, and reducing
early school dropouts.

The campaign focuses on rejuvenating and repainting all Grade One classrooms within
Soweto’s public schools, with plans to extend these efforts to encompass grades R to 12 across
the province, and subsequently, the country at large. The initiative’s success to date, rests upon
our customers, who have indirectly participated in the programme by supporting our business,
where we donate a percentage of their spend to the campaign. 

With this in consideration, we propose leveraging the One Bucket Splashed Dreams campaign
to support MEC Maile’s 7th administration’s provincial budget key priorities. Namely, investing
in township economic revitalization projects that focus on low private sector investments with
high social returns, such as painting, tiling, plastering, and landscaping. These are some of the
skills that are not only crucial for revitalizing the province's public sector infrastructure such
schools, but also in absorbing a significant pool of those that would be regarded as less
educated and less skilled for the formal economy. 



ADVOCATES

Pg. 9



REFERENCES

Pg. 10



REFERENCES

Pg. 11



REFERENCES

Pg. 12



REFERENCES

Pg. 13



REFERENCES

Pg. 14



REFERENCES

Pg. 15



REFERENCES

Pg. 16



REFERENCES

Pg. 17



REFERENCES

Pg. 17



REFERENCES

Pg. 18



REFERENCES

Pg. 19



REFERENCES

Pg. 20



REFERENCES

Pg. 21



REFERENCES

Pg. 22



REFERENCES

Pg. 23



REFERENCES

Pg. 24



REFERENCES

Pg. 25



CERTIFICATES

Pg. 26



CERTIFICATES

Pg. 27



CERTIFICATES

Pg. 28



C O N T A C T  U S

H E A D  O F F I C E
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0 1 0  1 0 9  4 6 6 6

C E O  -  B O N G A  M A S O K A  
B O N G A . M @ S P L A S H A F R I K A . C O . Z A
0 7 9  5 0 8  9 3 0 5

S E R V I C E S  -  S E S I  M A I M E L A
S E S I . M @ S P L A S H A F R I K A . C O . Z A
0 7 6  0 1 3  8 1 9 0

S A L E S  -  M A T L H A T S I  M A B E N A
M A H L A T S I . M @ S P L A S H A F R I K A . C O . Z A
0 8 1  8 5 0  3 1 9 2


